Module 1: 520-526
FORM 01

Request to Open New Courses

1. Course Code: 520-526

Course Title: Value Chain Management of Agricultural Products
2. Number of Credits 3(3-0-6)
3. in Master of Science Program in Agricultural Development

M Electives for Graduate Students and all of Programs in PSU

5. Rationale for opening a course

As the world has changed in every dimension, not only in technological development,
economy and society development particularly, education, religion, politics and family follows this fast
pace. Consequently, the consumer behavior changes very rapidly especially, in the area of agricultural
products that related to various industries such as food, consumer goods and energy industries.
Entrepreneurs need to adapt and develop so that they could compete and stay with society. To make
the business survive and achieve sustainable success. Suitable production system that meets the
needs of the current agricultural and consumer markets is the prime factor. The system has to aim at
giving priority to food safety and standards for a Green and Sustainable Planet. Moreover, focusing on
creating or adding value to agricultural products is necessary.

Therefore, the focus is on providing knowledge and understanding on value chain
management for agricultural products. The teaching and learning activities are designed to empower
learners to link market research in the context of consumer behavior with value chain management to

add value to agricultural products, as well as being aware of doing business with social responsibility.

6. Course of Objectives
6.1 To understand the board concepts of value chain management
6.2 To understand the principles of marketing of agricultural products
6.3 To understand and experience the market research in the context of consumer behavior

related to the value chain management



-2-
7. Course Description
Principles of marketing of agricultural products; concept of supply chain and logistic
management; value chain management; concept of market orientation of Thailand markets; consumer
behavior; introduction of marketing research in agricultural products; preparation and presentation of

report

8. Prerequisite N/A and Co-requisite N/A
Concurrent N/A

9. Language for course offering M in English 50%



10.1 Course Outline

Week

Course Qutline

Hours

Theory

Practice

Self Study

1-2

- Chapter 1: Introduction to agricultural economics
- Chapter 2: Concept of supply chain and logistic

management

- Group task assignment: Identify the supply chain of the

selected products

0

12

3-6

- Chapter 3: Value chain management of agricultural
products

- Chapter 4: Market orientation of agricultural products

- Visit local market and cooperative/farm
- Group task assignment:

1) literature review of the selected products for value
chain

2) presentation and discussion of prepared literature

reviews

12

24

7-8

- Chapter 5: Concept of consumer behavior
- Chapter 6: CSR in the context of value chain

management

- Group task assignment: identify CSR activity in the value

chain of selected products

12

Midterm Examination




Week

Course Qutline

Hours

Theory

Practice

Self Study

10-12

- Chapter 7: Fundamental of scientific work on the issue
of value chain management (literature search, problem
formulation, method and tools)

- Chapter 8: Market research methods (planning of data
collection, sampling, interview guide, questionnaire

development)

- Group task assignment:

1) preparation of data collection and questionnaire

2) discussion of prepared questionnaires

3) Field research: visit differences market and collect
data with consumers

4) Reflection from field research: feedback from data
collections by teams

0

18

13-15

- Chapter 8: Scientific writing

1) preparation of poster and ppt

2) article writing

3) instruction for preparation of the final report
(manuscript including introduction, materials and
methods, results, discussion and conclusions)
- Group task assignment:

1) preparation of poster

2) poster presentation and discussion

3) preparation for the final report

18

16

Presentation of the research results

17

Final Examination

Total

45

90




10.2 Evaluation methods

Method (please specify) Percentage
- Midterm Examination 15
- Final Examination 15
- Report and Presentation 55
- Activities and participation in the class 15
Total 100

10.3 Instructor: Prof. Dr. Buncha Somboonsuke

10.4 Textbooks, journals and databases used for teaching and learning.

Mandal, S.K. 2011. Management Principles and Practice, 1St ed. Jaico Publishing House, Mumbai, India.

Solomon, M.R. 2007. Consumer Behavior, Buying, Having, and Being, 7th ed. Pearson Education, Inc.,

11.

12.

New Jersey, United States of America.

Schedule for teaching: Academic Year 2019 Semester [ 11 I 4 12 [ 1Summer

Approved by
[‘/ 1 The Committees of Faculty of Natural Resources 9/2019, 27 November, 2016
[\/ 1 The Committees of Prince of Songkla University Council 412 (2/2020), 21 March, 2020
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Programme Learning Outcomes (PLOs) and Educational Measurement and Evaluation Form
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1. uAAINTANTEUIUNSITIUSvRITANTIsziiou Active Learning
Provide learning processes for Active Learning Course
(LQ‘W’I::WLE'Jﬂﬁm%aﬂmﬂ%auﬁ/OnLv Theoretical Credits)

[ 1%ida/None (szynena/Please specify the reason)
[ X ]13n/Yes ﬁlvdﬁ%}asfollow;

NITUIUNTIANTIBUS

Program Learning Outcomes (PLOs)

ad s =
AsN13ALLasUTLIY

Measurement and Evaluation

Course Lecture

B aouneenia Sewas..15

. - .- o Mid-term Examination ...15........ %
1) Ian1siseunisaeulneldisussene 5888 .......40......... Y
o e . v B @suUanenia Sowas..15....
Anduau......... 18 Falud , o
Final Examination ...15........ %
Course Lecture 40% D e - v
[ aaUgnalussessmannnIAnNISANe) Souas........
Total_18 hrs.

Semester quizzes

B AU 9 (3¥Y)/Other (specify)
- ANSULEUBLAT T899 %@868....10

Total 40%

spyfovazvesaziuuNTInuasstilunaiiaonadoiy
YovavvossiuiuiilusidanisSounisaeulagliisussene
Specify the percentage of measurement and course
evaluation score that relevant to the percentage of




o

2) damsiSeuiuusng g My active learning  $agas 60 AmTud v 27 Fali il

B wuulassau (project based learning)
(srumalla/ABn13/AanTsu)
(Please specify techniques/methods/activities)
Sovaz 30 Anduson. ldtesndn 125, Hlus

- msAuaideyaiuNIInnsvdYRuAEUALN YRS
Research in Value Chain Management

- mslergsiaaunmiierinualangise
Conditional Analysis for identify research problem

- mMsdsanaauaannsalni sy
Survey the markets and cooperative farms

- mSLﬁUi’JUi’Jm%ﬁlyaﬁ]’]ﬂmmm
Data Collecting from the markets

- MTlATIRYeYs/ Analytical Data

- msthauenw/meinudufinvesdiSou wasszning
Hiseuiunan
Presentation/Teamwork of students, teamwork
between students and the markets

B nuazUsziiunaseninaianssy lny (seusieasiden)
Measured and evaluate during the activities process
(Please notify):

- WaMTIATIEdeya/ Results of Analytical Data

- MsdEUBIU/Presentation

- mevhnuduiivvesiFeu warseniediseuiu
»a1n/Teamwork of students, teamwork between
students and the markets

[ FauasUseilunaaniauin1sveatindne
108 (SEUTWALLBYA)....ovserreerrrerrsnermsnerssserssmnssnenssnnes
Measure and evaluate from student’s development
(Please NOtIfY): .o

Other (Please notify): ..Presentation and Progress
Report

v g a
J08ALVDIATHUUNITIALATUTEINUNA 40

Score of measurement and course evaluation 40%

O LLUUW{]SUNWLTJHE’M (problem based learning)
(szymeila/A8n19/Aanssu)
(Please specify techniques/methods/activities)
FOUAL v AMTUT U e Falua

O TauazUssiiiunasenineianssy lae (seyieasiden)
Measure and evaluate during the activities process
(Please notify)

[ JanasUssllunaaniaiuIn1svetindne

108 (SEUTWALLBYA)....orserreerrnerrsnerrsserssserssnenssnesnsenes
Measure and evaluate from student’s development
(Please NOLITY): oo

O 8u q (TEU e
Other (Please NOtIfY): oo

$0azURIAZUUUNTIAUAZUSSTIUNE .......ee......

Score of measurement and course evaluation....... %




NITUIUMITIANTTEOUS
Program Learning Outcomes (PLOs)

A5n1snsIanazUsiiiung

Measurement and Evaluation

B wuuiusinwenszuaunsAn/Focusing on Thinking Process

Skills

Case based wag Team based
nsAuATayaiuNTIANSlgRuAIAUANYAS
Research in Value Chain Management of Agricultural
Products
mMslaTzidaunmiietnualangise
Conditional Analysis for identify research problem
nsdITRaInLazannIalni Sy
Survey the markets and cooperative farms
ﬂ’]i’J’NLLNUﬂ’liLﬁUi’JUi’JJJ%@u“a NSANYIAULANA
luusiagnatauaznisvinenududiy
Planning for data colleting, Studying the
differences in each market and working as a

team

- MTATziveya

Analytical data

Sowaz 20 Anvdusunu... lddesndn.....8.5... 4l

20% not_less than. 8.5 hrs.

O FauazUsvillunaseninenanssy g (svuseaziden)
Measured and Evaluated during the activities
process (Please notify):

B auazUssiiiunaaniauinsvestnAnw

oy (szyseasidn)..
Measured and evaluated from student’s progress
(Ple@se NOTIY): w.ouvvereeeeeeeieeees s
- msuiRnudumamaeiinandeiusasiiu
Fwsmdeyannguslne/ Field research, visit
differences market, and data collecting with
the consumers
- Hanunsdwaus/Performance of presentation
- 9199Ue3UNANYY/Student’s report
- mstsmdulasin@nvuasiinornnsddleduan/
Evaluated by students and Lecturer Team after
the end of semester
- nszviumsieus leglduuuussiu uazuansainy
AnLTi/Have a Learning process by evaluation
form and comments

0 8u 9 CEA)

Other (Please notify)
SovazvasnzuuunsianazUssiliuna 10

Score of measurement and course evaluation 10%

B wuuiidwusiuiudeau/guvu (social engagement)
(szumAlln/A5N/Aanssw)

- myhawesiSsuiussuuraalunsinundym uay

TwTwdeya
Study problems from students to the market

system and data collecting

B nuavUsuidiunasenineniangsy loe (seysieazidun)
Measured and Evaluated during the activities
process (Please notify):
- HANUNTULEUD/ Performance of presentation
[] Measures and evaluates from student’s progress
(Please NOtifY): o
0 8u 9 (TEU
Other (Please notify)
SosazvaspzuuunsIaLasUseiliuna 10

Score of measurement and course evaluation 10%

samazuuunsIauazUseifiuna avaz 100

Total score of measurement and course evaluation 100%

2. UEAINTIANITANYITIYIUINITFTBUFAUNIN9IY (Work Integrated Learning : WIL) ¥893183911

Provide the arrangement of Work Integrated Learning of this course.

[X
[

1 laida WIL/Not be arranged WIL

1 9 WIL 1agdnluguuuureafiansss (S8 .

Be arranged WIL, please notify the activities............




